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The focus of the current study was to translate and Validate Social Media Addiction Scale (SMAS) into Urdu. Study was based 
to establish the psychometric properties of SMAS in Pakistani Culture. Translation and Adoption were accomplished with 
forward and backward translation method for SMAS. After that it was scientifically pre-tested to validate its constructs and it 
was found significant. In pre- testing, minimum rating for the equivalence of both English and Urdu version of SMAS with Mean 
84.8 and standard deviation 12.617. In the next step, adapted Urdu version was administered on the sample of large population 
of 516 students with age between 15 to 22 years using purposive sampling technique (M = 81.70 and SD = 15.666). Cronbach’s 
alpha, exploratory factor analysis (EFA) and confirmatory factor analysis (CFA) were computed by using SPSS software (version 
.25) and AMOS software (version .21). Results showed that Cronbach’s Alpha ₌ 0.87. The item total correlation of Urdu SMAS 
was greater than 0.3. Exploratory Factor Analysis and Confirmatory Factor Analysis done to check the number of factors in 
SMAS. The EFA extracted four factors for SMAS Urdu version. After testing the four-factor model in CFA, the analysis showed 
good fitness indexes (comparative fit index = 0.95; goodness of fit index = 0.97). SAAS Urdu version has high internal 
consistency and reliability and can be used for research and evaluation objectives in clinical settings in Pakistani society. 
Keywords: Social media, Addiction, Reliability, Validity 

 
1.  Introduction 
Social media addiction is a mental disease that forces a person to be too connected with social media, spending a lot time on 
these structures that it affects other components of their lives (Young, 2004). Social media addiction has emerged as a significant 
issue with several harmful effects on everyday life and interpersonal relationships as use of social media platforms has grown 
out of control. There is little question that our social lives have been impacted both positively and badly by the rising usa ge of 
social media (Sahin, 2018). Social media dependency is a harmful dependency on interactive platforms which includes Facebook, 
Twitter and Instagram. Social media dependency is characterized by excessive usage and difficulties in avoiding it. Ironicall y, 
social isolation is a typical side effect of the condition (Kuss & Griffiths, 2012). Many people, especially college students, have 
been drawn to social media since its inception a decade ago. As a result, social media’s widespread appeal may be cause for 
worry, especially in light of the steadily increasing amount of time students spend online and how it can influence their conduct. 
Addiction to social media may develop into social media dependence if such platforms are used excessively. When a person 
spends too much time on the social media (like Facebook, Twitter, or Instagram), it may have an adverse effect on other aspects 
of their lives, such as school, art, dating, and how they treat other people (Wainner, 2018). Social media is well-known in today’s 
environment, making it difficult to ignore. It can be found in classified ads, popular culture, and other places. It is a psychological 
issue because of the difficulty to unplug from social media. Excessive social media use has a number of components that might 
lead to psychological problems in the near term or over time. Addiction is the most harmful of these diseases since it may disrupt 
a person's everyday life and present them with several obstacles that span multiple situations. Long-term anxiety, sadness, and 
feelings of loneliness, as well as the development of interest deficit disorders, are other prevalent concerns that may be bro ught 
on by social media use. If not addressed, these difficulties may cause problems with the development and training of children 
and young adults (Shensa et al., 2017). 

1.1. Types of Social Media Addiction 
Five distinct types of social media dependence may be identified. (one) cyber addiction (two) net compulsion(three) internet 
compulsions for on line gambling, public sale, or obsessive buying and selling (four) immoderate statistics for web searches or 
compulsive database searches and (five) laptop dependency to playing games or programming (Koc, 2010). 
Cybersex Addiction: One of the most self-explanatory internet addictions is Cybersex. In addition to XXX internet-cam offers, 
this includes on-line pornography, personal web pages, sexual myth/adult chat groups, and more. To get obsessed with any of 
these options may jeopardize one’s capacity to form real, genuine, personal connections based on sexual or romantic attraction. 
For people addicted to cybersex, there are varieties of treatment options available, including inpatient or outpatient counse lling 
as well as intervention (Young, 1996). 
Net Compulsion: On-line gambling, stock trading, on-line auctions, and obsessive on-line shopping are just a few of the 
interactive activities that may be quite harmful when played online. A person's financial well-being may be adversely affected 
and task-related commitments may be disrupted as a result of this behavior. Stress in a single’s relationships may also be caused 
by excessive spending or dropping of money. It's easy for those who are already addicted to gambling or shopping to become 
hooked on online casinos and retailers since they have fast and easy access (Koc, 2010). 
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